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JODI LEE FOUNDATION

SCREENING FOR BOWEL CANCER FROM AGE 40
COULD SAVE YOUR LIFE

TAKE A SCREENING TEST JODI'S STORY

SUBSCRIBE

EiLike 3.9k W Follow

CORPORATE BOWEL
SCREENING PROGRAM

RAISING AWARENESS

Tweets W Follow @JodiLeeFdn
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Stop, Think and Plan
To Be Safe
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National bowel cancer awareness campaign

The early detection of bowel cancer saves lives.

The Jodi Lee Foundation:

Reducing the prevalence of bowel cancer
by raising community awareness.

Public association with
bowel cancer and our early
detection message.

Print, radio and online media Investigating the role of the pharmacist
stories that increase awareness Research in the early detection of bowel cancer
of bowel cancer and promote PI'0,0C“ and effective communication to improve
early detection as a solution. participation in screening programs.
Daily communication with our Social Rais‘ ng Corporate Bowel Screening
online community via social H Program encouraging businesses
media platforms including Media Com m u n l ty to educate their workforce - AFL,
Facebook, Twitter, Linkedin, A ChemPlus, National Pharmacies,
Flickr and YouTube wareness Lions Club.

Collaboration with CCSA and CSIRO

Afzrzmm sSI::: ;:‘ws?: I::él;'-:‘t: Fundraising 1o build o website that self-assesses
% a person’s risk of bowel cancer
lifestyles and generate PR Events based on family history.
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2,018,000

PEOPLE REACHED BY MEDIA STORIES
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Online, Outdoor

TVC, Online, Outdoor

TVC, Cinema, Online, Magazine, Outdoor
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